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1 | Social and Environmental Report 2007

Editorial Policy of the Social and
Environmental Report 2007

Toyota Industries started to publish its
environmental report in fiscal year 2000. In
fiscal year 2005, the report was expanded
to cover the social aspects of Toyota
Industries’ business activities. This was
accompanied by a title change to the Social
and Environmental Report.

Editorial Policy

The main goal of this report is to openly,
fairly, and comprehensibly explain Toyota
Industries Group efforts in our global
business activities from the aspect of our
social responsibilities.

We hope that this report will serve to
reinforce the company’s communication
with our stakeholders and heighten
awareness of our social responsibilities
among our employees and our business
partners.

<Report Scope>

The Toyota Industries Group

(Toyota Industries Corporation and

its subsidiaries and affiliated companies)

<Report Period>

April 2006 — March 2007

(Parts of the report contain the most
up-to-date information available at the time
of its publication.)

Reference Guidelines

Environmental Reporting Guidelines (FY
2008 version, The Ministry of the
Environment of Japan)

Sustainability Reporting Guidelines 2002
(Global Reporting Initiative (GRI))

Definition of Terms

“FY 2007 refers to the fiscal year ended
March 31, 2007, and other fiscal years are
referred to in a corresponding manner.



